Growth Sustainable
Global growth will be accompanied by increased measures of sustainability – it’s in the self interest of all nations involved
Spence 11 – Nobel laureate in economics, Professor of Economics at New York University's Stern School of Business, Distinguished Visiting Fellow at the Council on Foreign Relations, and Senior Fellow at the Hoover Institution, Stanford University (Michael, 6/1. “Asia’s New Growth Model.” http://www.cfr.org/economic-development/asias-new-growth-model/p25172?cid=rss-op_eds-asia_s_new_growth_model-060111)

Led by Asia, the share of the global economy held by emerging markets has risen steadily over recent decades. For the countries of Asia – especially its rising giants, China and India – sustainable growth is no longer part of a global challenge. Instead, it has become a national growth-strategy issue. This marks a sea change in the global structure of incentives with respect to achieving sustainability. Over the next few decades, almost all of the world's growth in energy consumption, urbanization, automobile usage, airline travel, and carbon emissions will come from emerging economies. By mid-century, the number of people living in what will be (by then) high-income economies will rise to 4.5 billion, from one billion today. Global GDP, which currently stands at about $60 trillion, will at least triple in the next 30 years. If emerging economies try to reach advanced-country income levels by following roughly the same pattern as their predecessors, the impact on natural resources and the environment would be enormous, risky, and probably disastrous. One or several tipping points would most likely bring the process to a screeching halt. Energy security and cost, water and air quality, climate, ecosystems on land and in the oceans, food security, and much more would be threatened. At present, almost any standard measure of the concentration of global economic power would show a declining trend. If that were to continue, the result would be a world in which each country's contribution to pressure on natural resources and the environment would make sustainability a major global challenge, as the free-rider problem in its most extreme form would prevail. To change course, global agreements that impinge on growth would be needed, along with systems that ensure compliance. But the trend in concentration will reverse about a decade from now, owing to the size and growth rates of India and China, which together account for almost 40% of the world's population. Although their current combined GDP is still a relatively small fraction of global output (about 15%), that share is rising rapidly. By mid-century, India and China will account for 2.5 billion of the 3.5 billion additional people with advanced-country incomes. By themselves, they will cause global GDP to at least double in the next three decades, even in the absence of growth anywhere else. For India and China separately, and certainly together, sustainability is no longer mainly a global issue; it is a domestic challenge to long-term growth. Their growth patterns and strategies, and the tradeoffs and choices they make with respect to lifestyle, urbanization, transportation, the environment, and energy efficiency, will largely determine whether their economies can complete the long transition to advanced-income levels. Moreover, both countries know it. There is a growing awareness among policymakers, businesses, and citizens in China and India (and in Asia more broadly) that the historical growth paths that all of their predecessors followed simply will not work, because they do not “scale” to a world economy that is triple its current size. As a result, these countries will have to invent new growth patterns to reach advanced-country levels of development. They are too big to be free riders, so the incentives relating to sustainability are becoming internalized as national priorities. Perceptions are rapidly coming into line with the reality that sustainability must become a critical ingredient of growth. The old model won't work. Of course, no one currently knows how to achieve sustainability at three (or more) times the size of the current global economy. That objective will be determined by a process of discovery, experimentation, innovation, and creativity, with tradeoffs along the way. But the incentive to ignore these issues is gone, independent of what other countries choose to do and whatever global agreements may be reached. The large, high-growth emerging economies have certain advantages. Integrating sustainability into growth strategies and policies is in their self-interest, and it is consistent with their long-term time horizons. The legacy assets that one finds in advanced countries – the way cities are configured, for example – don't have to be replaced to the same extent. China's 12th Five-Year Plan lowers the growth forecast (to 7%) to create “space” to deal with issues like equity, sustainability, and the environment. The process of discovering a new growth path has started. The emergence of sustainability as a critical element in growth strategies in the worlds' future largest economies is an extraordinarily positive development, because national needs, goals, and priorities remain much more powerful incentives than international agreements. This all may seem to be at variance with common wisdom. How could a tripling of global GDP and a fourfold expansion of the world's high-income population be good news, given all that goes with it? Well, it depends on what one thinks the alternative is. Slow global growth would benefit natural resources and the environment. But that will not happen unless the world's resource supplies and environmental underpinnings collapse. So the baseline is high emerging-market growth, the key to which is innovation and adjustment of the growth path. As Asians drive growth toward more sustainable patterns, they will increase the incentives for others to do so by generating new technology, lowering the environmental cost of growth, and undercutting the argument that leadership incurs competitive and other economic costs, but few benefits. To say that free-rider problems are gone, or that multinational agreements are no longer desirable, would be incorrect. But real parallel progress, driven by necessity and self-interest, is becoming the most likely medium-term path.
No Mindset Shift
Growth and consumption is inevitable in the long-run—it is rooted in our brain chemistry
Allenby 7 	(Brad, Professor of Civil and Environmental Engineering at Arizona State University, “The Benefits of Our Hardwired Need to Consume,” GreenBiz.com, March 7, 2007, http://www.greenbiz.com/blog/2007/03/08/the-benefits-our-hardwired-need-consume) 

That humans are inclined to make choices that offer more pleasure than pain comes as no surprise, but a look at how marketing -- whether of consumer goods or environmental causes -- offers intriguing ideas on how to create change, Brad Allenby writes. The issue of consumption is perhaps one of the most vexed in the environmental and sustainability discourses, especially when contrasting the United States, which tends towards more of a free market, free consumer choice philosophy, with the European Union. Some interesting recent work indicates that it may also be much more complex than we generally realize. Take the recent work by George Lowenstein at Carnegie-Mellon University, Brian Knutson of Stanford, and Drazen Prelec of MIT. In order to better understand the brain chemistry underlying consumption, they presented product choices, then payment choices, to volunteers while scanning their brains with functional magnetic resonance imaging. They found that the nucleus accumbens, which is involved in processing reward stimuli (food, recreational drugs) was activated by presentation of desirable products such as chocolates, while the insular cortex, linked to expectations of pain, was activated by price information. After both product and price were presented, the prefrontal cortex, an area associated with rational calculation, engaged as well. This not only indicated that modern behavior ("rational" consumption choices) are piggybacking on neural circuits evolved for much different circumstances (not a surprise), but leads to some interesting if speculative possibilities. A fairly straightforward interpretation of these data is the suggestion that, at the neural level, consumption is affected, perhaps significantly, by a weighing of immediate pleasure versus immediate pain, rather than rational calculation, which only comes later. This may not sound revolutionary, especially to marketing gurus, but it nonetheless has some substantial implications. To begin with, it emphasizes the importance of marketing and presentation in consumption: if the benefits of a product can be made explicit and attractive from the beginning, the decision to purchase can be encouraged before the "rational weighing" process is even engaged. This might argue against the traditional environmental project of reducing consumption by generating large amounts of environmental information to be appended to particular products: if the V8 GT or large SUV is initially appealing, information on fuel consumption may be only marginally relevant because it enters the cognitive processes after the purchasing decision is essentially made. Conceptually, in other words, the environmental approach to reducing consumption through product specific information implicitly accepts "the rational consumer" model of human behavior: provide more information on social and environmental costs, and consumers, rationally balancing their options, will choose the more “rational” outcome -- that is, environmental preferability (remembering that consumers may not share the values prioritization of environmentalists). This appears to be an oversimplistic, if not incorrect, model of consumer cognition. However, while this research might discourage product-by-product information schemes, it might support general anti-consumption campaigns. After all, such campaigns when successful make the act of consumption itself more negative emotionally, and thus enhance the expectations of pain associated with any consumption (the downsides of consistently negative messages from environmentalists are well known, however, and might generate consumer backlash that outweighs such consumption reduction effects over time). Another, perhaps more difficult, implication is the possibility that use of credit, which on balance reduces the immediate “pain” of a purchase because nothing material is apparently given up in exchange, creates a context within which consumers are inherently weighted towards consumption (the researchers have not yet tested this hypothesis). The growth and differentiation of credit mechanisms, and the dematerialization of money, are long-term trends in developed economies, and a major mechanism supporting the continued growth in complexity of financial and economic structures. Thus, it becomes problematic for anti-consumption activists if the inherent dynamics and structure of economic systems as they evolve shifts the balance between consumption and pain towards consumption. That consumption has deep emotional dimensions, and that access to credit encourages economic growth, and along with it consumption, are not revolutionary findings. But that consumption decisions engage particular brain pathways in ways that affect the effectiveness of environmental campaigns and projects is both interesting and important, even if at this point it may be difficult to be sure quite how these new discoveries cut. At the least, however, the demonstration that even apparently straightforward decisions are, in fact, grounded in pre-rational cognitive information processing suggests that environmental and sustainability activists need to become more sophisticated in the way they think about, and seek to socially engineer, consumption decisions. For social engineering is a double-edged sword, and especially in areas like consumption, increasingly understood as involving complex and fundamental behaviors, such efforts can rebound against those who seek to impose such behavior change, regardless of their good intentions.
Past recessions prove that growth is inevitable
Mead 9 (Walter Russell, senior fellow for U.S. foreign policy at the Council on Foreign Relations,“Only Makes You Stronger: Why the recession bolstered America,” The New Republic, January 22/ http://freerepublic.com/focus/f-news/2169866/posts)

But, in many other countries where capitalism rubs people the wrong way, this is not the case. On either side of the Atlantic, for example, the Latin world is often drawn to anti-capitalist movements and rulers on both the right and the left. Russia, too, has never really taken to capitalism and liberal society--whether during the time of the czars, the commissars, or the post-cold war leaders who so signally failed to build a stable, open system of liberal democratic capitalism even as many former Warsaw Pact nations were making rapid transitions. Partly as a result of these internal cultural pressures, and partly because, in much of the world, capitalism has appeared as an unwelcome interloper, imposed by foreign forces and shaped to fit foreign rather than domestic interests and preferences, many countries are only half-heartedly capitalist. When crisis strikes, they are quick to decide that capitalism is a failure and look for alternatives. So far, such half-hearted experiments not only have failed to work; they have left the societies that have tried them in a progressively worse position, farther behind the front-runners as time goes by. Argentina has lost ground to Chile; Russian development has fallen farther behind that of the Baltic states and Central Europe. Frequently, the crisis has weakened the power of the merchants, industrialists, financiers, and professionals who want to develop a liberal capitalist society integrated into the world. Crisis can also strengthen the hand of religious extremists, populist radicals, or authoritarian traditionalists who are determined to resist liberal capitalist society for a variety of reasons. Meanwhile, the companies and banks based in these societies are often less established and more vulnerable to the consequences of a financial crisis than more established firms in wealthier societies. As a result, developing countries and countries where capitalism has relatively recent and shallow roots tend to suffer greater economic and political damage when crisis strikes--as, inevitably, it does. And, consequently, financial crises often reinforce rather than challenge the global distribution of power and wealth. This may be happening yet again. None of which means that we can just sit back and enjoy the recession. History may suggest that financial crises actually help capitalist great powers maintain their leads--but it has other, less reassuring messages as well. If financial crises have been a normal part of life during the 300-year rise of the liberal capitalist system under the Anglophone powers, so has war. The wars of the League of Augsburg and the Spanish Succession; the Seven Years War; the American Revolution; the Napoleonic Wars; the two World Wars; the cold war: The list of wars  is almost as long as the list of financial crises.
AT: Aesthetics

A. Turning inward for aestheticism makes ethics and politics impossible. 
Biskowski  95 Lawrence J., Assistant Professor of Political Science at the University of Georgia, 19,Politics Versus Aesthetics: Arendt’s Critiques of Nietzsche and Heidegger, The Review of Politics, Vol. 57, No. 1, Winter 1995, pg 64-66 
This turn inward and toward the self, surely the product of liberating insights,  is not without its dangers . To  the extent that the aesthetic supersession of morality means that individuals are  thrown  back on  themselves  or  their impulses as their only grounds for practical choices , they are left in a state of indeterminacy and  unfreedom , ultimately unable to determine even their own identities except in one rather limited way. I n the  absence of legitimate moral criteria of any source or kind, they are in effect     controlled by changing whims  and arbitrary impulses;  the y c onfront   other people and the world  in  muc h the  same  wa y that  a  sc ulptor   confronts a block of marble, that is, as (at least) potential  sources of aesthetic enjoyment , as potential  sources of resistance to the realization of one's project(s), and ultimately as something that exists solely or  mainly as a medium for self-expression. As Hegel described an earlier version of this doctrine:  [t]his type of subjectivism not merely substitutes a void  for the  whole  of  ethics, rights, dutie s,  and  laws  ...but  in addition its form is a subjective void, i.e., it knows itself as this contentless void and in this knowledge  knows itself as absolute. 13  For Hegel,  freedom under these conditions was emptied of all direction and purpose       . Perhaps more  startling yet are the other political (and moral) implications: Laws, rights, duties, and o bligations, but also  people, institutions, things, and the world itself can become our playthings, little more than media for our im- pulses and caprices lionized as self-e xpre ssion.  
 
B. Creates an aesthetics of self-fascination which allows external coercion.  
Biskowski  95 Lawrence J., Assistant Professor of Political Science at the University of Georgia, 19,Politics Versus Aesthetics: Arendt’s Critiques of Nietzsche and Heidegger, The Review of Politics, Vol. 57, No. 1, Winter 1995, pg 64-66 
Style, however, is not beauty. Even aesthetics insofar as it was formerly concerned with supposedly  objective, public, or at least widely shared standards of beauty is undermined among contemporary  intellectuals by the same radical histo ricism which, by undermining other logics, institutions, understandings,  and so forth, provided the conditions for its expansion and elevation.  Standards of beauty are no more  objective and universa l than standards of justice, virtue, and truth; their adoption is always an  imposition underwritten by some ma nifestation of power     . With all such public standards discredited,  individuals a re  thrown  back on  themselves or, rather, on their         will   and , more typically, on their  impulses , as  their  only grounds for practical choices . Coupled with a n incr ea sing  re cognition  of  how ide ntity is  formed   and stabilized, this  experience leads to a diminished sense of the  unity and consistency of the self, "  whic h in  turn leads to the enormo us surge in interest amo ng contemp orary theorists in the politics of identity, the  nature of the self, and the political and moral implications of a de-centered subjectivity.  Thus in at least some significant respects, and for good or for ill, the aestheticism being proffered in  somewhat different ways in both public and intellectual life is an aestheticism of self fascination and self- absorption. The self, understood as a multiplicity, must be at the center of all authentic choices and values  (which  ma y, of course, be contradicted at any time), or the criteria for such choices at least should come f r o m   within.  Moral or aesthetic or political criteria     imposed upon the individual from the outside     cannot be  legitimate. Of paramount concern, therefore,  are the forces of external coercion , including, especially, the  surreptitious and intrusive socialization technologies by which the self and its various understandings and  values have heretofore been shaped, and the means by which these technologies may be overcome so that  one may finally be free to be what one authentically is, if indeed one believes this goal remains within the  realm of the possible. 

C. Turns their impact—turns people into passive objects of manipulation and administration. Only the perm can recognize the ontological importance of political action. 
Biskowski  95 Lawrence J., Assistant Professor of Political Science at the University of Georgia, 19,Politics Versus Aesthetics: Arendt’s Critiques of Nietzsche and Heidegger, The Review of Politics, Vol. 57, No. 1, Winter 1995, pg 64-66 
Arendt believed that one of the chief problems facing the modern world was its growing inability to make  sense of, experience, and talk about what once was considered to be freedom. This incapacity, she feared,  might eventually result  in the  loss of what has distinctively human about human beings. Such a loss  would mean the complete subjection of human beings to the logics of economic, biological, and other  types of processes, and consequently their transformation from potentially acting, choosing, and  willing subjects into merely passive objects of manipulation, administration, and various forces beyond  their conscious control.  A very similar concern is, of course, an integral part of the contemporary appeal of aestheticized politics, and  Arendt  herself has recourse to Kantian aesthetics in formulating her theory of political judgment, but only as  an illustration of an alternative to customary or traditional thinking about judgment.             Political judgment  resembles aesthetic judgment  in several regards, most importantly in that it often is not determinate or  subsumptive, but the former, Arendt makes abundantly clear, cannot simply be reduced to the latter.  14  Thus  it is no t Arendt's claim (nor mine on  her  behalf)  that aesthetics is irrelevant to politics." The problem ,  rather,  resides in the collapsing of one category into the other. From Arendt's perspective, the conflation of  aesthetics and politics is only the latest manifestation of a        growing modern alienation  from  what she  considered to be authentic politics, another  indication of our increasing          incapacity even to recognize the  vital and distinctive ontological elements and possibilities present in political action           and freedom .  Postmodern aestheticism is an alternative to modern ways of thinking about politics and freedom, 16 but an  alternative that would be unacceptable to Arendt , insofar as this way  of  thinking  is based at best on  o n l y   a   dim   s e mi -awareness of the authentically political relationship  between self, others, and world. As such, it  also  brings with  it  a  host  of  dangers. 

 
D. Must stop in the face of mass death 
Davidson 89 Arnold, Winter, 19 , co-editor of Critical Inquiry, Associate Professor of Philosophy, Member 
of the Committees on General Studies in the Humanities and on the Conceptual Foundations of Science at the 
 
[bookmark: _GoBack]U nive rsity of  Chic ago,  Critic al  Inquiry I  unde rstand  Levinas’  wor k to sugge st  another  pa th  to the  re cove ry o f the  human,  one  that  leads  through  or toward other h uman beings: The dimension of the divine opens forth from the human face….Hence  metaphysics is enacted where the social relation is enacted—in our relations with  men…. The  Other  is  not the incarnation of God, but precisely by his face, in which he is disincarnate, is the manifestation of  the height in which God is revealed.  It is our relations with men…that give to theolo gical concepts the  sole signification they admit of. Levinas  places ethics be fore  ontology by  beginning w ith our experience  of  the  human  face: and, in a clear reference to Heidegger’s idolatry of the village life of peasants, he  associates himself with Socrates, who preferred the c ity  wher e  he  encounte red  men  to  the  country  with  its trees.  In his discussions of skepticism and the problem of others, Cavell also aligns himself with this  pa th of  thought,   with  the  r ec over y  of  the   finite  human  self  through the  a cknowledgme nt  of  othe rs: A s  long as God exists, I am not alone.  And couldn’t the other suffer the fate of God?…I wish  to understand  how the other now bears the weight of God, shows me that I am not alone in the universe.  This requires  understanding the philosophical problem of the other as the trace or scar of the departure of God. [CR, p.  470] T he  suppression of the other, the human, in He idegger ’s  thought  accounts, I believe, for the absence, in his writing after the war, of the experience of horror.  Hor ror  is  alwa ys disconnected toward  the human: every object of horror bears the imprint of the human will.  So Levinas can  see  in  Heidegger’s silence about the  ga s c hamber s  a nd  death camps “ a  kind  of  consent  to the horror.”  And  Cavell can characterize Nazis as “those who have lost the capacity for being horrified by what they do.”   W her e  was  Heidegge r’ s  horr or?   H ow c ould  he  have  f ailed  to  know  what  he  had  consente d to? Ha nna h  Arendt associates Heidegger with Pa ul  Valery’s aphorism, “’Les evenements ne sont que l’ecume des  c hoses’  (‘E vents a re  but the  foa m  of  things’).”  I think one understands the source of her intuition.  The  ma ss  extermination  of  human beings, however, does not produce foam, but dust  and  ashe s;  and    it is here  that questioning  must stop . 
